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An engaged fan base

Discovery builds a community

An audience waiting to hear you live

Carefully curated, informed music listening
(Performers, period vs modern, tempo, live vs studio, with/without commentary)

It is affordable for everyone

Opportunity for longer engagement on the 
platform to compete with streaming successes like 
Netflix or YouTube



BEYOND THE 
CONCERT HALL

Becky Lees, Head of LSO Live
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2017 vs 2018 by digital service 
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2017 vs 2018 territory breakdown
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The LSO’s mission: visualised



Applemusic.com/lso



London takeover



LSO Wechat Campaign



LSO Weibo Channel 



16/17 season: In-house Live Streaming  



LSO Youtube channel



Statistics and trends
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18-Sep-16
Verdi Requiem

19-Jan-17
Mahler 6

23-Apr-17
Debussy/Bartok/Bruckner

17-Sep-17
Damnation of Faust

24-Sep-17
Stravinsky ballets

04-Feb-18
Mahler 2

11-Mar-18
Schumann/Berlioz/Schumann

22-Apr-18
Tippett/Mahler 10





Primephonic
Creating a better future

for classical music

Maarten Hoekstra

Chief Marketing Officer (CMO), Primephonic



Classical music is heavily underrepresented on 
streaming, putting future development of the genre at risk

Record sales

Record sales

Less talent development as labels 

increasingly lack funds to take recording risks

Less genre development (e.g. few releases) 

as revenues to recoup production and 

recording costs increasingly decline and 

playlists focus on popular classical music

Less income for artists as their royalties 

decrease and they increasingly need to pay for 

recording costs themselves

Less rejuvenation of the audience as the 

next generation is not served by classical in 

ways they want to be served



Current streaming services are not providing an offering that 
works for classical as they are designed for pop music

Record sales

Record sales

Dissatisfying

search results and 

recommendations 

Classical music has a 

different metadata 

structure than other 

genres

Poor

sound quality

MP3 is adequate for 

popular music, but not 

for classical music

Limited 

insights behind the 

classics

Generic playlists, no 

enriching editorial and 

biographical content

Unfavorable

revenue allocation

Classical music tracks 

are on average 3x longer 

but paid out the same as 

pop tracks



Primephonic is developing a classical ONLY streaming service 
to fix these pain points for classical listeners, one by one…

Dissatisfying

search results 

Poor

sound quality

Limited 

music curation

Unfair royalty pay out 

for classical artists

Search built for 

classical
No more frustration with 

our search algorithm 

designed for classical 

music; find what you are 

looking for, instantly

Superior audio

quality
Stream classical in the 

superior audio quality 

that classical music 

deserves; up to 24 bit

Insights behind the 

classics

Interesting back-

ground information and 

anecdotes at your 

fingertips while you 

listen

Fairer pay-out to 

artists

Second-based revenue 

allocation preventing 

negative economic 

incentives for classical 

music artist growth



Search functionality built for clarity



… and on top we spoil classical music listeners with even more 
features that create the ultimate classical experience

The latest recordings
Listen to every new album 

the same day it is released 

and access exclusive pre-

releases

Discovery of hidden 

gems
Our curation team will 

introduce you to hidden 

gems, every day again

Side by side 

comparison of all 

recordings

Finally you can compare 

all different recordings of 

a work to get inspired, 

with just one click

One stop shop

The only platform where 

you can stream and 

download your favorites in 

Hi-Res instantly



We have contracted nearly all classical labels in the world 
(>1000) to offer the definitive classical collection

& growing!



The statistics show that there’s an appetite for a service 
dedicated to fixing these needs for classical music…

65,000

APP 

DOWNLOADS

25,000

REGISTERED 

USERS

1250% INCREASE

IN SOCIAL TRAFFIC

SINCE SEPTEMBER



How Primephonic can support your organisations

Interview on our blog for instance with your soloists, orchestra players or music director

Playlist on our platform showcasing a recording or a theme within your concert season

Advertising promoting a recording, concert or tour via e-newsletter or through a social campaign

Reduced subscription offers for your musicians and staff

Exclusive audio and video content commissioned and produced by the Primephonic team

Shared social content to support the release of a new record, or to promote a curated playlist

Brand partnerships, for instance co-editorials in leading industry magazines
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