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AI and emotion



UK GOV: Public attitudes to data and AI: Tracker survey (Wave 4) report [5,000 participants]
Published 16 December 2024





Marc Zao-Sanders, 2025

Yaning Wu / https://betterimagesofai.org / 
https://creativecommons.org/licenses/by/4.0/



Performance or Principle: Resistance to Artificial Intelligence in the U.S. Labor Market
James W. Riley, Simon Friis (Harvard Business School)
October 06, 2025



AI: practical innovation 
starting points





Created with: Google Street view + Claude 3.5 Sonnet (image-to-text) + ElevenLabs (text-to-speech) 
+ Suno (Music) + Canva (Editing)







In creative writing tasks specifically, human-generated 
content was rated as notably more creative than AI output - a 
moderate-to-strong preference representing a meaningful 
and consistent difference favouring human writers.

GenAI significantly outperformed humans on simple 
divergent thinking tasks like generating unusual uses for 
everyday objects, showing a strong advantage in these more 
structured, prompt-based creativity tests.

When humans collaborated with GenAI rather than working 
alone, their creative output improved by roughly one-quarter 
of a standard deviation - a small but consistent boost that 
held across different tasks and contexts.

Despite individual creativity gains, human-GenAI 
collaboration dramatically reduced idea diversity compared 
to human-only work, with outputs becoming nearly one 
standard deviation more homogeneous - indicating that 
everyone's work became notably more similar.

Holzner, N., Maier, S., & Feuerriegel, S. (2025). 
Generative AI and creativity: A systematic literature 
review and meta-analysis. arXiv preprint 
arXiv:2505.17241. https://arxiv.org/abs/2505.17241

(May 2025) - Meta-analysis examined how 
Generative AI affects writing creativity across 28 
studies with around 8,000 participants.



GPT4o’s ‘Advanced Voice Mode’.
This example of using it is from ‘Every’: https://www.youtube.com/watch?v=mU2AYrBHq-w&t



AI for generative image



I really suggest watching the full video:
https://www.youtube.com/watch?v=SVcsDDABEkM



Nano Banana Pro – Trailer from Google, released 20 Nov 2025



Creating comics





Created with: Flux 1



Flux Pro 1.1 – Prompt: IMG_1012.CR2 Jocelyn

Created with: Flux 1.1 Pro



Flux Pro 1.1 – Prompt: IMG_1018.CR2 Art Fund

Created with: Flux 1.1 Pro



Flux Pro 1.1 – Prompt: IMG_1012.CR2 Art Fund team

Created with: Flux 1.1 Pro



Flux Pro 1.1 – Prompt: IMG_1012.CR2 couple selfie sad

Created with: Flux 1.1 Pro



Luma Dream Machine – Prompt: [Image] + couple nodding, looking serious

Created with: Flux 1.1 Pro
+ Luma Dream Machine 

(Video)



AI for generative video



Created with: Veo 3 
(Google) for about £4.25 

via an API on FAL



‘Stormtrooper VLOG #10: Basic Training – with TK-42Greg’ 
by Artificial Cheese on YouTube. Made with Veo3. 



Created with: Midjourney 
and RunwayML





AI for interactive 
experiences, games 

and storytelling







Picture taken 29 
March 2025



https://aistudio.google.com/



Created with: Gemini 2.5 Pro (code) + Suno (music)



AI for music and speech









AI: futures and critical 
awareness













Looks at:

• Responsible Experimentation
• Data Protection and Privacy
• Intellectual Property and Cultural Ownership
• Human Oversight and Editorial Control
• Transparency and Accountability
• Resource Management
• Monitoring Bias and Fairness
•Social Impact and Job Displacement

• Environmental Sustainability
• Stakeholder Engagement and Ethical Review
• Artistic Freedom and Human Creativity
• Collaboration and Knowledge Sharing
• Quality Assurance of AI-Generated Content
• Use of AI in Recruitment



Case study – Art Fund











Final thoughts and 
questions




